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The Public Relations Society of

AbOUt America (PRSA) connects,

celebrates and supports public

P RSA relations and marketing

professionals across every industry
sector.




&well Agency - Atria Senior Living - BCH Agency
Baptist Health - Estes Public Relations - Farm Credit
Mid-America - HDR - Help at Home, LLC - Kentucky Derby
Museum - KY Venues - Louisville Metro Department of Public
Health and Wellness - Louisville Metro Government - Louisville
Regional Airport Authority - Norton Healthcare - PriceWeber -
Tandem Public Relations - The Kroger Company - UofL - The
Bird’s Nest Student Agency - UofL Health



Overall
Communications
Program

External Communications/Consumer
Relations



BCH Agency

House of Bardstown

Estes Public Relations
SupperClub SouthEnd’s Opening Campaign

Kentucky Derby Museum
Betting on the Long Shot




Award of
Excellence

External
ommunications/
onsumer Relations

Bluegrass Chapter

BOURBON

Heaven Hill Brands aims to be a
'good neighbor' to West End with
$800K investment

Maggie Menderski

Louisville Courier Journal

%@ Spirited
\ci;hhm'

Key Message Map

CLIENT: Heaven Hill Brands
DATE July 2023
PROJECT. Spirited Neighbor Initiative

CORE MESSAGE

At agency

Heaven Hill is committed to being the best neighbor we can in the communities where we work and live.

MESSAGE 1

Louisville's California neighborhood
is one of our distilling homes,
and we want it to be the best it can be.

SUPPORTING STATEMENTS

Heaven Hill is implementing a five-year
$500,000 investment with local non-profit
organizations.

Our goal s to help foster growth and
community in Louisville’s California
neighborhood

Our partnerships will focus on three critical
pillars: education, mental health and
economic advancement.

Our plan was developed by conducting
internal and external surveys and engaging in
community discussions to ensure our efforts
are impactful.

MESSAGE 2

We are partnering with non-profit organizations that are committed to
building community across West Louisville.

SUPPORTING STATEMENTS

Change Today Change Tomorrow provides services devoted to
eradicating the barriers to food justice and public health that plague
Louisville's Black and other marginalized communities.

Neighborhood House provides opportunities ranging from child
development to senior programming for families in West Louisville.

AMPED provides music education, business services and technology
workforce training to create self-sufficiency, economic mobility and
equity among the city’s Black and brown communities.

Louisville Central Community Center provides programs ranging from
early childhood education to adult job training and money mgmt. to
advance equity among Louisville's West End families

West End School provides a rigorous education, character development
and family support to pre-k through 8th grade boys, and offers housing

to alumni who attend area high schools.

We also are granting $250,000 with MSD to upgrade the sewer system

in the neighborhood with new catch basins that help reduce sewer odor.

BCH Agency

Heaven Hill Spirited N

eighbor Initiative

MESSAGE 3

Our long-term commitment
supports a sustainable, thriving neighborhood
for future generations.

SUPPORTING STATEMENTS

We are investing $50,000 to plant new trees
and shrubs along the roadway, and at the
local elementary school.

We are demolishing an unused building on
our property to make way for future
enhancements to our production process.
Demolition viill begin in August.

We will continue to support our long-standing
community partners and going forward, we
have a process in place for other community
organizations to apply for a partnership grant.
Interested organizations can apply on our
wiebsite.
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Grote, Stoneridge Showcase
Smart Trailer Tech

4SEE Smart Trailer System Updated to Include a Wired Rearview Camera

A demonstration truck equipped with Grote's connected trailer system with an added rearview
camera. (Connor D. Wolf/Transport Topics)

[Stay on top of transportation news: Get TTNews in your inbox.]

NEW ORLEANS — Component and technology supplier Grote Industries showcased
its connected trailer system with an added rearview camera during ride-along
demonstrations at the 2024 Technology & Maintenance Council Annual Meeting
and Transportation Technology Exhibition.

Grote’s 4SEE smart trailer system connects hardware and software in the cab and
on the trailer to give drivers access to more trailer data. At TMC, the system was
updated to include a wired rearview camera through a partnership with technology
supplier Stoneridge.

VISIT US AT TMC BOOTH 1259 FOR THE
LATEST SMART TRAILER ADVANCEMENTS

4SEE YOUR IDEAL SMART TRAILER SOLUTION.

g fieets

WERE WIRED DIFFERENTLY. &

s i

LEARN MORE

Use our online interactive
tool to explore more 4SEE
features & benefits

PriceWeber
TMC Campaign & Ride & Drive



@ Steps To Selecting Insurance
ey Critical considerations that impact your trucking business

DON'T SELECT INSURANCE WITHOUT CONSIDERING THESE STEPS

The right agent: Does your agent/agency specialize in trucking insurance?

Trucking is a complex and ever-changing industry. Does your agent know
what a federal filing is, and what CSA stands for? Can they define bobtail
insurance, physical damage insurance and know what
occupational/accident coverage is? Does this agent represent multiple

Excellence

EXt e l:n a I ) trucking companies, in order to match your business up with the carrier
that can best accommodate your unique operation? Insurance companies
C O m m U n I C at I O n S/ all have a target audience they wish to write for. A new authority should be
C O n S U m e r Re I ati O n S something the agent specializes in.

PRSA PriceWeber

QP Capital - Customer Acquisition Campaign
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[ Tovota Material Handing
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Google

@TOYOTA

priceweber

New Forklifts From Toyota™ - New

electric fork it x Q Electric Equipment Offer

Al Images Videos Shopping Maps Nev

‘W oyotaforkit.com» Products

Toyota Electric Forklifts | Assembled
inthe US.A.

Bt wih durabiy, performance and
qualty op of mind, Toyota's Eectric
Forkifts are designed 1o help you
tackle all of your materal handing

needs

Core Electric Forift - 3-Wneel Elctric +Large Electric
Forkift - Finda Forkif

People also ask

Are electric forkifts beter than propane? v

toyotaforkift
Spenscred

@ TOYOTA
ot cwrounc

Learn more

oQv

toyotaforkift

Toyota's Smart Envi

(SEnS+) camera has besn exclusively designed...

Instagram

taguan

Putting technology
towork for you.

- Putting technology

to work for you.

A LEARN MORE

ironment Sensor Plus™
\ant Sansor Plus

) camera has boen exclusivaly

Toyota

@TOYOTA

priceweber

Facebook

Toyota's Smart Environment Sensor Plus™
(SEnS+) camera has been exclusively designed
for forklfts to detect objects and pedestrians.

Putting technology
towork for you.

& T0YOTA
[oincion]

toyotaforklft com

Pedestrian Detection

System

002 2 comments

Uk () Comment 2 Share

Topota's Smart Enviconment Sensor Plus™
(SEnS¥) camera has been exclusively designed
for forkits o detect objects and pedestrians.

Pedestrian Detection
System

Putting technology
1o work for you.

topataforsftcom

Pedestrian Detection

System
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740-463-9823

media@fcma.com
FOR IMMEDIATE RELEASE

Farm Credit Mid-America Returning $255 Million in Net Earnings to
Customers in March
Farmer-owned cooperative has returned more than $1.25 billion to eligible
customer-owners over the last eight years through Patronage Program

Louisville, Ky. (February 14, 2024) — Farm Credit Mid-America will return $255 million in net
eamings to eligible customer-owners during National Ag Week, beginning March 17. The
farmer-owned and led cooperative has returned more than $1.25 billion in earnings to eligible
customer-owners through its Patronage Program over the last eight years.

“Patronage Week is always an exciting time for us and our customer-owners. In a time of higher
interest rates, patronage checks arrive at a critical time of the year and bring value to
operations,” said Tara Durbin, chief lending officer at Farm Credit Mid-America. “Our Patronage
Program reinforces our commitment to secure the future of rural communities and agriculture.
We look forward to celebrating this with our customer-owners in March.”

Patronage is one of many benefits Farm Credit Mid-America's customer-owners receive for
belonging to the cooperative. They can vote for or seek election to the Board of Directors and
Nominating Committee each year. They may also serve on the Advocate Council, a diverse
group of customer-owners who represent rural communities and provide Farm Credit
Mid-America with greater visibility into farmers’ challenges and operational needs.

The Board of Directors vote to approve patronage annually. Customers receive patronage
amounts proportionate to the amount of earnings generated by their eligible business in 2023.
To learn more about Farm Credit Mid-America’s Patronage Program, including eligibility
requirements and customer-owner testimonials, visit fcma com/about/patronage.

i

About Farm Credit Mid-America

A proud member of the Farm Credit System, Farm Credit Mid-America exists to secure the
future of rural communities and agriculture as a leading provider of reliable, consistent credit
and financial services to farmers, producers, agribusinesses and rural residents in Arkansas,
Indiana, Kentucky, Missouri, Ohio and Tennessee. The customer-owned cooperative serves
more than 140,000 customers and manages a portfolio of $38 billion in total assets owned and

Farmcreditmid
ansored + @
How do we thank you? By sharing our profits.
This year, our customers will get $255 million
back through our Patronage program.

IT PAYS TO HAVE e
A'LOAN WITH US.

It pays to have a loan with us, to the tune of $255
million. With our Patronage program, our
customers share in our profits.

3 o

0 !
¢ efls farmcrepir
T IMID-AMERICA

N

Customers get LEARN MORE
cash patronage

farmcnsl‘ -

MID-AMERI

Customers get LEARN MORE
cash patronage
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Emily Mullen
Mullen Dairy & Creamery (Okeana, Ohio)

& formeseon

BOYERT'S GREENHOUSE SEES VALUE IN COOPERATIVES

“You definitely don’t farm for the money,
which means we are watching our nickels
and dimes closely. When you are able to

work with an agency like Farm Credit, you

know
trulyu

|ifesty|l The Hobbs Family

d-America is our cooperative
any solutions through the years

Hobbs Farm Implement (Colt, Arkansas)

4 formegeor B p—

ganization better and turned
bnswers for us.”

& farmcrepit

MID-AMERICA

“Working with the cooperative is simple.
They are just a good, good group of people
and we’ve been able to depend on them
through the good times and the bad.”

&% farmcrepir

MID-AMERICA

Farm Credit Mid-America

One Purpose - Many Voices: Celebrating
Agriculture Through Our Customers’ Stories
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Health, well-being and
‘ =) ‘ quality of life have improved
q ‘ 4 Depression score (PHQ9)

Kristen Trenaman FOR IMMEDIATE RELEASE 5
lowered by 6 points

Vice President of Public Relations He I.p at HOme

Ktrenaman@helpathome.com g Aot aore
Contact: 502-445-4126 GardtoLvaNdunLife (Pl s N

Help at Home Continues Growth Strategy with Two Recent

Home Care Acquisition in Ohio and Indiana Addressing Unmet Needs to
Company continues commitment to growth and adding density in core regions Improve Quallty Of Life

Access to food and
transportation resources

a chroni

(CHICAGO, lllinois, August 2, 2023) Help at Home, the leading national provider of innovative, high-

t trust and rapport

quality, in-home personal care services, announced the to feel more empow

age his needs and k

Berkshire Homecare and Indiana-based My Care at Ho competently utilize the food pantry and
can access transportation services -

therefore, his overall quality of
life is improved because those

needs are being met for him."

reputations for providing quality in-home personal care
two acquisitions build on Help at Home's commitment t

regions.

“We want to extend a warm welcome to the Berkshire

P el ———— Derrick’s Story
Connecting home care to health care

coverage within these two key states. We look forward
coordination value proposition, enhanced caregiver sup

and Indiana.”

The company’s continued growth in Indiana with the M
with the state’s planned transition to managed long-ter
leading Indiana-based home care provider with distincti
positioned as a partner of choice to payers in supporting

‘» Ml W ocoeszn

populations such as dual-eligibles in conjunction with thigs

Help at Home, LLC

Brand Positioning
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WATCH NOW

Bailey, Moss celebrate
Derby’s 150th 'birthday"

JERRY AND RANDY'S
BIG ADVENTURE
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Kentucky Derby Museum
150 Years of Derby Magic



Rising Star

Presented by Katrina Helmer
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Kentucky Derby Museum
The Race to 150

Louisville Metro Department
of Public Health and Wellness

Childhood Lead Poisoning Prevention

PriceWeber
Ordinary Angels




*Link to photos of Pocket below

SEARCH DOGS

FOR IMMEDIATE RELEASE

Media Contact:
Tamara Davis

(270) 202-8516
tdavis@ )l'lCC\\'CbCI’,C(H“

Kentucky Search and Rescue Dog Garners Prestigious National Award;
Set to Shine on ESPN2 this Sunday, Dec. 10
Pocket to be awarded Search and Rescue Dog of the Year by the American Kennel Club

LOUISVILLE, Ky. (Dec. 8, 2023) —-K9 Pocket, an exceptional Kentucky search dog, has
achieved the highest distinction by being named the Search and Rescue Dog of the Year by the

esteemed American Kennel Club (AKC). The announcement will air on ESPN2 during the
“AKC Heroes: 2023 Awards for Canine Excellence™ special, premiering on Sunday, Dec. 10, at
10:30 pm EST.

The one-hour special will take a deep dive into the stories of five remarkable dogs and why they
were selected as this year’s honorees, including K9 Pocket, cach chosen as the pinnacle of

excellence in their respective categories from a noteworthy pool of over 600 nominations. The
five award categories encompass Exemplary Companion, Search and Rescue, Service Dog,
Therapy Dog, and Uniformed Service K-9. Sportscaster Carolyn Manno will host the broadcast.
(] (]
K9 Pocket, 10, is a nationally certified scarch dog who finds missing persons and human remains
P U b | I C S e rV I C e on land and water. K9 Pocket had her first live find when she was just 2 years old, when she

found a missing child in the woods. K9 Pocket excels at finding archacological human remains
and has found Native American burials dating back 2,000 years. She also loves to work on the

O r N O n ro | i t water and has searched on many different boats including a canoe, a pontoon, and a large United
States Coast Guard vessel.
L]
K9 Pocket, who 1s based in Louisville, Ky., with KYK9 Search and Reunite, will be honored
U I I with the 2023 AKC Award for Canine Excellence (ACE) in the Search and Rescue category. A

nationally certified search dog, K9 Pocket has demonstrated unparalleled proficiency in locating
missing persons and human remains on both land and water. Pocket’s search efforts have
spanned across the Midwest and the United States, including a feature in a “Cold Justice”

PriceWeber

Pawsitive Impact: The Pocket-Sized Hero

Bluegrass Chapter
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CHURCHILL DOwNS

FOR IMMEDIATE RELEASE

Media Contact:
Tim Curtis, Development Director

C: 502.593.6306

Down Syndrome of Louisville Announces 13* Annual Gallop Gala
Nonprofit to host Gala Fashion Preview Party ahead of the main event

Louisville, Ky. (Feb. 5, 2024) — Down Syndrome of Louisville (DSL) is celebrating the 13" year of its
popular fundraising event, the Gallop Gala, presented by Churchill Downs. The event will be held during
Thunder Over Louisville weekend at the Galt House Hotel on Friday, April 19, starting at 6 p.m.
Additionally, on Thursday, March 14, DSL will also host a preview party ahead of the Gallop Gala to give
attendees a taste of what will come.

“We are so grateful for the opportunity to celebrate our members with Down syndrome in the amazing
Galt House Grand Ballroom during one of Louisville’s most spectacular weekends,” said Tim Curtis,
Development Director with Down Syndrome of Louisville. “The Gallop Gala plays a major role in
supporting our yearly sustainment goal of $1.4 million. Our fundraising target for this year’s event is
$290,000 to help us continue growing our programs and regional outreach. We hope community
members will come out to experience the joy their donation makes possible.”

The Gallop Gala, hosted by WAVE 3’s Shannon Cogan, will feature live and silent auctions, music and
dancing alongside the amazing individuals with Down syndrome the organization serves. The event
begins with a cocktail reception at 6 p.m., followed by dinner, a presentation and a live auction at 7:30
p.m., and entertainment by The Crashers from 9 p.m. to 11 p.m. Guests must be 21 years or older to
attend.

DSL will hold the Glamming for Gala Preview Party, presented by Pelo West and hosted by WAVE 3's
Noelle Friel, to encourage excitement around the annual Gallop Gala. The preview party will be held at
The Jeffersonian, located at 10617 Taylorsville Road, on Thursday, March 14, from 6:30 p.m. to 8:30
p.m. The event will include a gala fashion preview with designs provided by Macy's and a raffle drawing
for a Galt House Hotel Thunder Suite for up to 20 people from Friday to Saturday night of Thunder Over
Louisville weekend. Raffle tickets for the Thunder Suite and many other items are available for purchase
now at www.ds com. The preview party is free; however, space is limited to the first 200 pre-
registered attendees. Attendees can reserve a spot at www.gallopgala.com.

The funds raised during the Gallop Gala will help support the world’s largest and most advanced regional
Down syndrome community. Down Syndrome of Louisville strives for excellence in everything they do,

Down Syndrome of Louisville to
host 'Gallop Gala' this spring

Tim Curtis and Corey Morgan joined WHAS11 Monday morning to talk about the event.

Author: whas1.com
Published: 7:23 AM EST February 20, 2023

ted: 7:23 AM EST February 20, 2023

PriceWeber
Gallop (Gala) Into Supporting Down Syndrome of Louisville
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Bryan Middle School science teacher selected for National STEM Scholar Program

M EDT
PM EDT

LIVE AT 5

D ;
BRYAN MIDDLE SCHOOL TEACHER EARNS SPOT
IN PRESTIGIOUS PROGRAM

5:04

GNEWST5

84°

NATIONAL THE GATTON ‘_:k‘
STEMCELL  ACADEMY AA

of Mathematics and Science

FOR IMMEDIATE RELEASE

2024 National STEM Scholars Announced

National Stem Cell Foundation and The Gatton Academy of Mathematics and Science
Announce Selection of Nine Middle School Science Teachers in Eight Stales to Participate in
Unique Professional Development Program

By Investing in Influential Middle School STEM Teachers, Program Reaches Thousands of
Students in Classrooms Today and Far into Future

LOUISVILLE, Ky. (May 21, 2024) - Nine middle school teachers from eight states have been selected to
participate in the prestigious National STEM Scholar Program, a unigue professional development
program providing advanced STEM (science, technology, engineering, and math) training, national
network building and project support for middle school science teachers nationwide.

Created in partnership between the National Stem Cell Foundation and The Gatton Academy of
Mathematics and Science at Western Kentucky University (WKU), the National STEM Scholar Program
selects teachers each year from a national pool of applicants based solely on the description of a "big
idea” Challenge Project the applicant would implement in their classroom if funds were available.
Selected projects are chosen for maximum impact in middle school classrooms where research shows
lifelong STEM career decisions are being made. STEM Scholars convene on WKU's campus for a week
of advanced STEM training and finalize their projects with input from their STEM Scholar class
colleagues.

The 2024 National STEM Scholar class will be hosted by The Gatton Academy from May 26 to June 1 on
the campus of WKU in Bowling Green, Ky.

Katie Duff, Manhattan, lil. - Manhattan Junior High School

Heather Febres, Orlando, Fla. —~ Pershing K-8 School

Angela Kopp, Overland Park, Kans. - Holy Cross Catholic School
Bridget McDonald, Katy, Tex. -~ Beckendorff Junior High School
Sarah Nelson Wiese, Omaha, Nebr. — Bryan Middle School
Samantha Poll, Hampden, Maine — Samuel L. Wagner Middle School
Nicole Slowik, Vestavia Hills, Ala. ~ Liberty Park Middle School
Kourtney Taylor, Stanford, Ky. ~ Lincoln County Middle School

Eliza Vela, San Antonio, Tex. - Longfellow Middle School

Studies show that middle school students who become excited about science are the ones who will
pursue STEM courses in high school and major in them at the technical and college levels. At a pivotal

PriceWeber

2024 National Stem Cell Scholars
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Discover Boating Louisville Boat, RV
& Sportshow Media Relations

Kentucky Derby Museum
Kentucky Derby Museum Media Kit

PriceWeber

Taking a Bite Into Hershey's
Sweet Trade Show Coverage




NEWS

Unharvested Produce Goes
From ‘Farm to Food Banks’

by ey Davs Y KocAL PRODUCE GOES FROM FARM T0 FOOD BANKS
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The Brown Hotel celebrates 100 years in
Louisville with Roaring Twenties-themed gala

Jamie@EstesPR.c

More on Facebook

The Brown Hotel launches year-long celebration for centennial
anniversary
Louisville’s iconic, historic hotel celebrates 100 years in October

LOUISVILLE, Ky. (March 20, 2023) - - A century-long staple of elegance, tradition and
lavish celebrations, The Brown Hotel announced plans for its 100t anniversary year-
long celebration beginning with a customized Tableside Mint Julep experience this
spring.

“The Brown Hotel has served Louisville and the guests that visit our wonderful city for
100 years,” said General Manager Brad Walker. “While we have been an epicenter for
weddings, engagements, birthdays, charity events and anniversaries helping our guests
celebrate their special occasions for a century, we are equally proud to host guests for
everyday events such as a business lunch; quick bite before a play; or just to try our
famous Hot Brown.”

These curated experiences and specials include a Tableside Mint Julep experience
offered at the hotel’s in-house Lobby Bar and Grill beginning in April up until the
Kentucky Derby that will feature a $100 Old Carter Bourbon Mint Julep cocktail
personally assembled and presented tableside with unique ingredients, summer
discounted $19.23 anniversary rate room promotions offered in June and July, and
more.

To commemorate the hotel’s hundredth year in business, The Brown Hotel will also be
hosting a Roaring ‘20s-themed Crystal Ballroom Gala on October 25 that will feature a
night of entertainment including dining and dancing, an interactive historic tour of the
hotel led by in-house staff historians, chef-curated passed appetizers and desserts,
themed cocktails in the rooftop garden, and more. The gala will be a ticketed event open The Brown Hotel celebrates 100 years in Louisville. Here's a look at the history.
!0 the puhlic dlld l"CSOl'\aIiOnS \\,in be l‘telerd. Step inside The Brown Hotel as it celebrates 100 years in Louisville, and leamn about the historic building.

About The Brown Hotel:
A Louisville tradition since 1923, the Brown Hotel is home to the quintessential Lobby Kirby Adams
Bar and casual breakfast and Iunch venue J. Graham'’s Café, where guests can try the Q\ I lle Cou

lle Courier Journal
legendary Hot Brown sandwich. Located at the corner of Fourth and Broadway, the AAA i
. . Four Diamond hotel is a member of Preferred Hotels and Resorts and Historic Hotels of
America. It's been named to Travel + Leisure’s World's Best list, Conde Nast Traveler's
M e d I a Re | a t I O n S “#1 Hotel in the South,” and Southern Living’s “Best Hotel in Kentucky.” For more
information, visit brownhotel.com or call (502) 583-1234. Follow the Brown Hotel on
Facebook and Instagram.

Award of

m. ET Oct. 19, 2023 | Updated 10:33 a.m. ET Oct. 19, 2023

A Estes Public Relations

The Brown Hotel Centennial Anniversary Campaign




Award of

Excellence
Media Relations

Bluegrass Chapter

California Coverage of Atria Senior Living Apia

Overview

Atria’s presence in California represents a significant
portion of the company’s portfolio. There are 5,700
California seniors who call home one of the
company’s 53 independent, assisted living, and
memory care communities. And Atria operates
multiple locations and has a dense, competitive
presence in Sacramento, San Francisco/San Jose,
and San Diego.

Going into the 2024 year, our PR strategy was to
demonstrate the lifestyle and friendships at Atria
Senior Living communities through authentic
resident testimonials, thus contrasting seniors’ life
at home alone. The goal was to secure positive,
earned media coverage in large, urban media
markets with a significant DMA ranking.

To execute our plan, Atria’s in-house PR team
worked with the Department Directors at the
community-level to...

e Identify a breadth of stories

e Vet potential resident spokesperson(s)

We saw an opportunity to capitalize on Atria’s
density in California’s urban areas, and thus A).
drive overall awareness for senior living as the right
choice for seniors versus staying home alone and B).
drive brand affinity for Atria Senior Living in these
markets.

Research and Insights

The biggest competitor to senior living remains
living at home. The growing 75+ population has
greater wealth and life expectancy but is delaying
their entry to senior living

According to AARP, over 90% of seniors over the age
of 65 would prefer to remain in their home as they
get older - moreover, only 5% of seniors are actively
considering aging in a senior living community.

At the same time, chronic conditions and loneliness
are on the rise among older adults - 85% have a
chronic condition, 60% have at least two. Seniors

o Awis Bt

report spending upwards of 5 hours a day watching
television and classify watching TV as a hobby.

Insights
There are significant misperceptions of senior living
to overcome on an awareness level.

There is a need to counteract misperceptions and
preference for living at home by highlighting
lifestyle and real testimonials.

Our audience is currently seriously considering
senior living as an option likely after developing a
chronic condition and care need.

Lifestyle and testimonial stories promoting active
aging, holistic well-being, and friendship drive brand
awareness for Atria Senior Living as the right choice
for seniors versus staying home alone.

Planning

Objectives
1. Place a backlink to AtriaSeniorLiving.com in
at least one earned story.
2. Increase unique, organic website traffic,
week over week.

Target Audiences

1. Primary: The Caregiver. Female adult
child aged 55 - 65, considering next steps of
living for their older parent, and is likely the
primary caregiver and decisionmaker for their
aging loved one. There has likely been an event
or incident (fall, health scare, etc.) that has
triggered or increased the need for senior living
options

2. Primary: The Potential Atria Resident. Men and
women aged 75+, who may have changing care
needs or who are considering next steps as it
relates to their living situation.

3. Secondary: The In-Betweener. Men and women
aged 65 ~ 75 who live alone and are not
currently considering senior living as an option.
They are empty nesters with a strong desire to
enjoy retirement.

Strategies
1. Gather and vet a breadth and variety of story
possibilities for media pitching.

holidey: = i wRiksas A

@CBS NEWS
SACRAMENTO

“SILVER GIRLS" SHARE

HEIR STORY

Atria Senior Living
alifornia Coverage of Atria Senior Living
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realtor.com® | Homes for 89

Sale, Apartments & Houses R o Wiy EVeryons Loves
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Search homes for sale, new construction homes, @ Similarweb a Bal’ndomlnl um: The
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Media Relations

Bluegrass Chapter



Overall
Communications
Program

Crisis Communications and
Reputation Management



PriceWeber

Blessings in a Backpack — Program Cuts Crisis




Overall
Communications
Program

Special Events



Baptist Health
Baptist Health Healthcare Recognition Week 2024

The Kroger Company

Louisville Division 2023 President’s Awards




Kentucky Derby Museum
Kentucky Derby Museum Ball

Estes Public Relations

Whiskey House of Kentucky Announces

Industry Changing Distillery and
Custom Whiskey Production Program

PriceWeber

Saddling Up the Kentucky Derby
at Camp Taylor Elementary




Special Events

Bluegrass Chapter
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Award of

Excellence
Special Events

PRSA

Bluegrass Chapter

Wheaties box and rackets in hand: How Darien fans
greeted tennis legend Billie Jean King

By Mollie Hersh, Staff Writer @ ®
Sep 14, 2024

atriaseniorliving

SENIOR

4

juleselbaba

@ billiejeanking @ - Following

billiejeanking @ 42w
| firmly believe that it's important to
move every day, in some way.

Allin.

And whether your age is 25, 60, or 85,
you can get started any time. Be active,
build a new friendship, and feel a sense
of belonging.

It's why I'm proud to be
@atriaseniorliving's Wellness
Ambassador, and why | was excited to
celebrate the 50th anniversary of the
Battle of the Sexes with a group of Atria
residents yesterday.

Older adults keep raising the bar,
embracing reinvention, and choosing

QY W

4 2,456 likes

Atria Senior Living
Billie Jean King Event




Award of

Excellence
Special Events

PRSA

Bluegrass Chapter

Wild Eggs "Treat Your Teach” Giveaway on Instagram or Facebook

Updated: May. 8, 2024 at 12:02 PM EDT

“~OX0Mn

—

'TREAT YOUR TEACH' GIVEAWAY " \, \ ‘7" "t { ' '

= Nominate A Deserving Teacher
= Nominees Could Win Gift Cards or A Gift T"eat yo“" Teach./

BaSKet TEACHER APPRECIATION WEEK
= Visit Wild Eggs on ==cebook or Instagram MAY t—10

To Nominate Someone
wun‘eggs

# THURSDAY g, FRIDAY

BETHEL ‘ N EDNESRAY I 73 LOW 50 HI 64 LOW 49

HI 82 LOW 62

TOYOTA WEATHER

PriceWeber
Wild Eggs Recognizes Egg-ucators




Putt for prizes at the Louisville airport as thousands
arrive for PGA Championship

Share o @ S (C/{ , ! ‘:’) Updated: 6:50 PM EDT May 16, 2024

Award of

Excellence
Special Events

PROA Louisville Regional Airport Authority
SDF Putting Green




Overall
Communications
Program

Technology



Award of

Excellence
Technology

PRSA

Bluegrass Chapter

_ "] Gettoknow Catalyst, builders of a tech-infused experience at
«ee | Kentucky Derby Museum

Kentucky Derby Museum
Riders Up!



Overall
Communications
Program

Small/Medium Businesses



PriceWeber
Wild Eggs Egg-pansion




Overall
Communications
Program

Healthcare Communications



Norton Healthcare
Adult Primary Care Email Campaign




Pinnacle PR
INVELLs

Presented by Berry Craig
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Tracy Green
Managing Director
Estes Public Relations



Publications

Newsletter



Atria Senior Living
Community Newsletter Upgrade

Baptist Health
Postscript

Estes Public Relations
Estes Public Relations - Edible FYI Newsletter




Publications

Annual Report



Norton Healthcare

2023 Norton Neuroscience Institute
Comprehensive Report

Atria Senior Living
Atria’s Impact Report




Strategic Writing

Special Content



Baptist Health
Postscript




Atria Senior Living
Atria TV

The Kroger Company
Meet Stacy! The 2024 Kentucky Derby Burger Winner

PRSA

Bluegrass Chapter



Sheldon Shafer

Excellence In
Journalism Award

Presented by Tristin Schifferdecker




Sheldon Shafer
Excellence In
Journalism Award

\
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Y Louisville Business First



Digital Assets &
Web-Based

Communications

Websites



PriceWeber
Marsh Cabinets GRID Ordering Portal




PriceWeber
Workrede Rebrand & Website Redesign




. COVID-19 Statement: Here to Serve You

The Leader in
Rural Lending

e
elp you live Closer to W

Awa rd Of Find the Loan Right for You

Construction Loans Home Loans

Excellence
Websites

Maximize the financing for your Fixed-rate options for homes o

A Farm Credit Mid-America
Rural 1st Website Redesign

Bluegrass Chapter




Digital Assets &
Web-Based

Communications

Social Media Campaigns



Louisville Regional Airport Authority

Derby 150: Welcome at Louisville Muhammad Ali
International Airport

Norton Healthcare
#Nspire Social Media Campaign

Bluegrass Chapter



The Bird’s Nest
Student Agency at UofL

Kentucky Derby x Unwell Influencer Activation

&well Agency
Baptist Health - Robotics: Little & Big

BCH Agency

Amrut Collaborative Series Launch

Kentucky Derby Museum
Derby 150: KDM Social Media Campaign

Norton Healthcare
Norton Women’s Care Downtown Campaign

PRSA

Bluegrass Chapter



Award of

Excellence

Social Media
Campaigns

PRSA

Bluegrass Chapter

Atria Senior Living
Monthly Facebook Competition



Award of

xcellence

Social Media
Campaigns

A

Bluegrass Chapter

BEATUCHY BTRAHT

BOURBON

WHISKEY

m‘ comingwhiskey - Following
Green River D saiing Co

¢ ]

w comingwhiskey
Green River Full Proof Kentucky

Straight Bowrdbon

O thobourbonnews - Following

O thebourbonnews

Green River has announced its newest
expeossion: Full Proof
Distéled in Owensboro, KY

' d

agpusiog

WIOHO

River Kentucky Straight o
These criginal tie warehouses

Quality

Mopos
Oy

MAMaIn DOth warm and
temperatures, yielding unique proof
Variation and BQuid maturation

Age: 5-7 years

Full proof: 117.3 (Batch 1)

Barrel entry proof: 120

WHISKEY - MSAP: $49.99

Qv

AL W Lixed by bourb_ron and others

bourbonloungenoire
What's the flavor profile of this

i QY R

8... Liked by mikeasmith and others
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BCH Agency
Green River Distilling Co. Full Proof Launch

WSes and hand selected for their

A



Award of

Excellence

Social Media
Campaigns

PRSA

Bluegrass Chapter

PROVIDINGHOPE

' rou.ow THE om»o caruoo romv
ol bl &

BCH Agency

Giving Catalog Social Growth Campaign



Award of

xcellence

Social Media
Campaigns

A

Bluegrass Chapter

Total Engagements

WS

Total Engagements

B} Whitney/Strong Organiza

1,197

@) Whitney/Strong Organiza

WS

3 whitney/Strong Organiza

) Whitney/Strong Organiza.

WS

Total Engagements 1,013 Total Engagements
5 50
D 0
938 Post ¢ ks (A 962

€ Whitney/Strong Organiza

ARESIC Lakeside?
Buy a raffle ticket

.
Buy a raffle ticket
and support and support
@ =]
397 Total Engagements 396 Total Engagements
3 9
13
2 Post Link cks 169

PriceWeber

[ whitney/Strong Organiza,

651

ws [ Whitney/Strong Organiza

Total Engagements 710

630

ws €) Whitney/Strong Organiza...

Total Engagements 377

Unifying the Voices of Whitney/Strong Through Social Media



Digital Assets &
Web-Based

Communications

Special Digital Projects



Louisville Regional

Airport Authority
SDF Travel Tips: Parking

PriceWeber
What Do Nursing Mamas Need?




Norton Healthcare

Primary Care and Urgent
Care Medical Minutes




Digital Assets &
Web-Based

Communications

Social Media Management



UofL Health

UofL Health's continuing coverage of
University of Virginia running back
Perris Jones’ on-field spinal injury and recovery

PriceWeber
Tapping Into TikTok

PriceWeber

Amplifying AHF's Family of Brands One Step at aTime

PRSA

Bluegrass Chapter



Award of

Excellence

Social Media
Management

PRSA

Bluegrass Chapter

4 Atria Forest Hills
March 2 5]

Pet therapy is beneficial to our overall well-being and is also fun and exciting!
Today, we experienced the incredible animal to human bond like never before.

#ExoticPetTherapy o

We love our pets at [COMMUNITY
NAME]! We're honored to be home
to amazing residents AND their four-
legged friends.

Meet some of our community

critters!

rann pHNOTNS NEF YNIIR REQINENTR

% Resident Pet Feature
Available on Sep 10, 2023

Include photos of residents with th...

g 10 O 22

Atria Senior Living
Atria's Sprinklr Launch



Social Media
Management

Bluegrass Chapter

40 ) Greater Than
Men N25/2024 §45 om £OT

Sippin' on tropical electrolytes: the
secrot weapon for families everywhere!

Natural Electrolyte Drink for Nurs..,

Engagoment Rate (per
Impression)

Impressions

Engagements 463

[ o ® O @

€) Greator Than
b Wed AN2024 502 om L0

Our Strawberry Lemonade flavor Is the
mid-woek pick-mo-up wo all noed!
Groator Than Is enriched with vitamins

Greator Than

Engagement Rate (per
Impression)

Impressions
Engagements 715

Boosted - ® O P

& O Greater Than

Like mama, like daughter! Our Cocoa
Croam helps with lactation and also
provides hydration and vitamins for our

Natural Electrolyte Drink for Nurs...

£n t Rat

gagement Rate (per 17.4%
Impression)

Improssions 1,801

Engagements 314

Boosted o ® ©O @

©) Greator Than
I OR02024 2030

Today Is the first day of summer! Ensure
that you and your family are hyorated for
tho hotter days ahoad!

Greater Than

Engagement Rate (per
Impression)

lmpmssmns
Engagements 289

Boosted ~ ® O @

."“0"\ €) Greater Than
/512024 3:39 om KST

DYK our products contain magnesium
that can help you sleep? It's 5o effective
for Kolter; he's been snoozing like a..

Natural Eloctrolyte Drink for Nurs...

Engagement Rate (per
Improssion)

Improssions

fngagoments 762

Boosted o ® O @

é‘\ €) Groator Than

&
-~ Wed JN2024 118 om (DT

Our plant-based Chocolate Cocoa
Croam is kid-tested and parem-

approved.

Natural Eloctrolyte Drink for Nur

Engagement Rate (per
Impression)

mpressons
Engagements 433

Boosted - ® O P

."“o"\ €) Greater Than
AT Wed N202024 4:48 pen EDT

Who runs the world? Moms, with a little
help from plamt-based electrolytes!

Natural Electrolyte Drink for Nurs,

Engagement Rate (per
Impression)

Impeossions

ingagoments ar3

Noosted w ® O @

€) Greater Than
o EOSIN2024 237 em A0T

We'ro looking for real women who can
show the power of being a nursing
mamal Send us a DM for more dotalls o

Engagement Rate (per
Impression)

Impressions

Engagements 574

Boosted ® © @

2% O Greater Than
Frl 51242024 12:08 am (0T

Memorial Day splash sale! & Save $30
on our Greater Than 32-ounce flavors
betore they're gone forever! Stock up.

32-Ounce VIP Flash Sale

Engagoement Rate (per
Impression)

Impressions
Engagements

Hoosted

o ) Greator Than
Sun 02024 1048 am KOT

Today, we colebrate the tiny humans who
rule our hearts and our drink drrwers!
Happy Childron's Day from all of us at

Natural Electrolyte Drink for Nurs..,

Impression)
Impm.'.—.lon'.
Engagements

Beosted




Digital Assets &
Web-Based

Communications

Social Media Influencer Campaigns



PriceWeber

Creating a Greater Than
Brand Ambassador Program




mike_tomes_social
and
louisvillezooofficial
Jeff Kaale, Pryces » Mystic

mike_tomes_social Wild Lights is back at the Louisville Zoo
and you can still experience it NOW before it's set to leave
May 26th! With spectacular light tunnels, larger than life
displays and immersive experiences and shows, Wild Lights at
the Louisville Zoo has never been bigger, brighter or better!
Get your tickets today and take the entire family!

#wildnights #louisvillezoo #z00 #louisville #animals #kentucky d
9w v ( . »(
_shelbygrimm @curlytop101 @madelynl_ @laurynnclarke \ ‘
how fun would this be!!! =

7 A0

9w 1like Reply w'N

View replies (1)
9
michael.dockter Been wanting to check this out! Looks .
super dope

9w 1like Reply

SOCial Media ——  View replies (1)

marggssss @chelsey.linton @n3stringer let's go!!!
9w 1like Reply

Influencer ——-
sheasjones 0000 looks like so much fun! | love the zoo ¥

Campaigns

——  View replies (1)
@ 2024 BCH Agency

A

Bluegrass Chapter

Lauren Burdette, Paige Preston, Jillian Wise
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Excellence

Social Media
Influencer
Campaigns

A Estes Public Relations

Kentucky Bourbon Festival — Influencer Marketing Campaign




Audio/Video
Communications

Commercials



Louisville Regional Airport Authority

flyLouisville: Your Journey Starts Here

Bluegrass Chapter



Award of
Excellence

Commercials A8 A h W N

BCH Agency
PRSA Not the Same Ole Belle Ad Campaign



Audio/Video
Communications

Podcasts/Video Shorts



Kentucky Derby Museum
Down the Stretch




t

Award of

Excellence

Podcast/Video
Shorts

Bluegrass Chapter

PriceWeber

Cummins Genuine Trucker Video Series



Audio/Video
Communications

Interviews/Testimonials



UofL Health
CPR Saves Middle School Student

Louisville Regional
Airport Authority

SDF Celebrates International Women's Day




Norton Healthcare
From heart failure to recovery:
Medication helps rebuild pastor’s heart

Norton Healthcare
Neonatal Intensive Care Unit Family
Testimonials




Audio Video
Communications

Event Assets



The Kroger Company

Store Manager Meeting Videos




Communicator
of the Year

Presen ted by Chris Nation
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Communicator
of the Year

United
Way K7

Metro United Way



Photography

Best Single Image



PriceWeber
Smoking Shrimp Cocktail

PriceWeber
KFC Back to School Meal Deal




Photography

People/Portraits



Kentucky Derby Museum
Derby Perfection




Environmental,
Social and
Governance

Social Impact



HDR

Reimagine Ninth Street: Bridging
the Ninth Street Divide with a
New, Complete Streets Corridor

PRSA

Bluegrass Chapter



Design

Single Printed Piece



Three utilities in one provide
efficient, effective service to
protect the region’s people
and property

Award of

Wastewater

ﬁ

Excellence
Single Printed Piece &

A

Bluegrass Chapter

From the Executive Director:
Delivering on the Vision and Mission

) tak nore t James A, Parrott

#3UtilitiesinOne

Stormwater Flood Protection
G SN~
f//1INYY ==

Sty aiiiisitbey evan to protect morm then $ ] James A. Parrott
r jing Executive Director
»

BCH Agency
MSD Accountability & Impact Report
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Design

Branding Assets



The Bird’s Nest
Student Agency at UofL

Fresco Tea Bar Brand Kit

HDR

Reimagine Ninth Street: Bridging
the Ninth Street Divide with a
New, Complete Streets Corridor




Design

Specialty Items



UofL Health
South Hospital Digital Ad Campaign




Kentucky Derby Museum

Kentucky Derby Museum'’s
Commemorative Derby 150 Book




Diversity, Equity
and Inclusion



Louisville Metro Department of

Public Health and Wellnhess
Period Equity Project




Hall of Fame

Presented by Alexus Richardson



AL I DeVone Holt
MUHAMMAD President and CEO

CENTER Muhammad Ali Center




Best In Show

2024 Landmarks of Excellence Awards
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Know to Grow

——_ KNOW=R-GROW

FIND YOUR GROWTH. AGENDA

€ 1024 KNOW 14 AMARE CONFERENSE CENERAL SESSIONS
e Ko 15 P, s anconsings pes Lo birg » meani,

JAKE CENTRGL CF YOUR LECAC W11 MEGHTS PR
FRANCIAL LIGAL A0 S0 | RANNING CEENTS.

BREAKOUT SESSIONS éfarmanDlT

MID-AMERICA

ﬁ lEBISlEmﬂlV.

Growing Forward Conferences - Landmarks of Excellence

Securing the Future of Ag Through Growing Forward Conferences



a priceweber

A Special N
Thanks \‘/ I(r%&er
to Our HEAVEN
THRIVE
Sponsors \IIE?C'/ HILL THRIVE

BRANDS

Josh Roy Photography



CONGRATULATIONS!

Don't forget to take photos with
your awards, tag our PRSA

Bluegrass Chapter on social media

and include #Landmarks2024.

See you next year!




